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Introduction
“We protect our First Amendment freedoms by using them. Events like the Freedom Food
Festival make students aware of their rights and how important they are in our lives”
Dr. Schill, an Associate Professor at James Madison University
“It’s important for young adults to understand the value of their constitutional rights.
“There’s no better way to teach someone the value of their constitutional rights than to take
them away. The Freedom Food Festival teaches that lesson in a fun and interactive
atmosphere” Kaitlyn, an executive account, Bluestone Communications.
Since 2008, 1 For All has operated as a nonpartisan organization focused on spreading awareness of and
increasing acceptance for the First Amendment across colleges in the United States. What was started by
a few Chicago locals from different backgrounds has now grown into a nationwide effort that has been
recognized by several celebrities including Ellen DeGeneres, Brad Paisley and John Mellencamp.
Through Middle Tennessee State University’s free speech center, 1 For All is focused on its recent grant
program, in which public relations professors are provided with $2,000 grants for their students to
conduct a creative and innovative campaign surrounding the First Amendment.
Bluestone Communications is proud to have been chosen as a recipient for one of these grants. It is a
student run public relations firm at James Madison University. One of their account teams this semester
was selected to use the grant to create a campaign for 1 For All at JMU. The account team has been
dedicated to raising awareness and acceptance of First Amendment on JMU’s campus the entire semester.
Discover how the 1 For All account team used their resources to create an impactful campaign about First
Amendment rights.

Research
Situational Analysis
1 for All did not have any representation on James Madison University’s campus before this campaign.
Awareness of the 1 for All organization was little to none. 1 for All’s focus is on the five freedoms of the
First Amendment, trying to create awareness about its importance through educational and interactive
events. 1 for All has grown and accumulated enough funds to expand their organizations reach by
offering grants to professors across the U.S. It has helped campuses across the nation get involved. It
allowed a campaign that prioritizes the First Amendment on James Madison University's campus for the
first time. We were able to create events that had never been done on campus before and raise awareness
about the First Amendment.
Primary Research
A survey was conducted in order to measure the general awareness and attitudes toward the Five
Freedoms of the First Amendment. An online survey was sent to the entire JMU student population via
campus bulk email. The survey measurements were adapted from the annual State of the First
Amendment (SOFA) survey. Fors Marsh Group (FMG) conducts the SOFA survey annually to gauge
Americans’ familiarity with and attitudes toward the First Amendment.
A total of 513 students participated; 357 (69.6%) were female and 146(28.4%) were male. The survey
results indicated that respondents, both male and female, had a high awareness of the First Amendment.
Males were reported to have a greater awareness of the right to petition (N=112, 76.7%) than females
(N=264, 73.9%). Males were found to have a greater awareness of the right to assemble (N=127, 87.0%)
than females (N=278, 77.9%). Interestingly, females indicated to have more awareness of the right to free
press (N=319, 89.4%) than males (N=127, 88.4%). However, males were reported to have a greater
awareness of the right to free speech (N=142, 97.3%) than females (N=346, 96.9%). Lastly, males were

found to have a higher awareness of the right to religion (N=128, 87.7%) than females (N=295, 82.6%).
Females also more frequently answered incorrectly by selecting the right to bear arms as a First
Amendment right (N=37, 10.4%) than males (N=11, 7.5%).
In order to determine the results for the second objective, one question from the survey, “how important is
the First Amendment to you?”, was tested on SPSS to find out how respondents felt about the First
Amendment. Pretest results indicated that respondents, both male (M=4.61, SD=0.67) and female
(M=4.45, SD=0.74), already had favorable attitudes towards the First Amendment (1 - Strongly disagree,
5 - Strongly agree), which made achieving this objective difficult. Most respondents already indicated that
they had a thorough knowledge of the First Amendment, and that they thought it was important, so it was
a challenge convincing them through strategy implementation that the First Amendment is more
important than they initially perceived it to be.
Three questions also measured student inclination to engage in First Amendment activities on 5-point
Likert scales. When asked how comfortable they were engaging in conversation about the First
Amendment, participants reported a mean score of 3.56 (SD=1.10).
Our last question assessing involvement asked students to rate how interesting learning about the First
Amendment was to them. The pretest indicated that the students were not very interested in learning
about the First Amendment (M=2.71, SD= 1.02).

Challenges and Opportunities
Challenge 1: Students at James Madison already had relatively thorough knowledge about the First
Amendment rights. This made it hard to have an increase in their knowledge through the survey research.
Opportunity 1: Students’ knowledge of the First Amendment can make it easier to have conversations
about how the rights connect to current events during the Freedom Food Festival events.
Challenge 2: Students at James Madison already find the First Amendment important. This can make it
challenging to have an increase in perception of importance on the post survey.
Opportunity 2: Students finding the First Amendment important makes it easier to explain why our
campaign is so critical.
Challenge 3: Reaching out to and engaging JMU freshman as a whole might be challenging.
Opportunity 3: Making the Freedom Food Festival a passport event can help use to secure the number of
attendees.

Goals and Objectives
Campaign Goal: To raise awareness and engagement regarding the First Amendment among the JMU
population.
- Objective 1: To increase understanding about the five freedoms in the First Amendment by
20% of campaign participants among the JMU student population by the end of the semester.
- Objective 2: To increase acceptance of the First Amendment, specifically the perception of its
importance, by 5% among the JMU student population by the end of the semester.

-

Objective 3: To promote action among 100 JMU student participants through attendance and
participation of First Amendment campaign efforts by the end of the semester.

Strategies and Tactics
Strategy 1: Do You Know Your Freedoms Video [Objective 1]
Rationale: The purpose of this strategy is to raise awareness about the First Amendment and document
how much, or how little, JMU students know about their First Amendment freedoms. This strategy will
consist of a team member dressed as James Madison approaching students on campus and quizzing them
about their First Amendment rights. The interactions will be recorded and edited into a shareable video
for social media. This strategy is a fun way to raise awareness about the First Amendment and the 1 For
All campaign.
- Tactic 1: Media relations
- Tactic 1: Create flyers about the campaign.
- Tactic 2: Pass out flyers to students while filming the video.
- Tactic 3: Collaborate with JMU communication and marketing to create a promotional video.
- Tactic 4: Take photos of filming the video and posted them to the 1 For All Instagram.
- Tactic 5: Evaluate results and see how many students answered questions correctly.
- Tactic 6: Share video clips on the 1 For All Instagram as well as YouTube.
Strategy 2: Social Media [Objectives 1, 2, 3]
Rationale: The purpose of this strategy is to create an interactive way to measure awareness/acceptance
among our audience over time. These will be regular posts that will also give our followers more
information about the First Amendment. The polls will inform them why the First Amendment is
important and then we will measure if their attitudes change.
- Tactic 1: Create Instagram account for 1 For All campaign.
- Tactic 2: Create editorial calendar for Instagram content.
 Event Coverage
 Instagram Polls #FreedomFridays
 Quotes from students
 Did you know/fact graphics
 Promote giveaways and giveaway winners on Instagram story
 Following Contests
- Tactic 3: Create graphics for Instagram posts.
- Tactic 4: Deliver information about events on Instagram and Instagram stories.
- Tactic 5: Host giveaways on Instagram.
Strategy 3: Freedom Food Festival [Objectives 1, 2, 3]
Rationale: The purpose of this strategy is to invoke action surrounding the First Amendment. One of the
best ways to grab attention on campus is by offering free food. This free food festival will be held at
dinner time, when students will be searching for food after a long time of classes. There will be a table
filled with food for students to eat. However, upon entry, attendees will lose their First Amendment
freedoms, this action will help gain acceptance and appreciation of their freedoms. The event will last
approximately an hour and students will be asked to fill out an exit survey for evaluation purposes before
leaving the event.
- Tactic 1: Send out a bulk email to students about the event.
- Tactic 2: Create and order stickers to pass out at the event.
- Tactic 3: Collaborate with the Center for Multicultural Student Services to make the event a
passport event.

-

Tactic 4: Take over James Madison University’s snapchat story during the event as a way to
further promote what we did.
Tactic 5: Film, produce, and edit a video of the event.
Tactic 6: Have those in attendance fill out an exit survey that measures change in knowledge
and attitude towards the First Amendment.

Strategy 4: Freedom Food Festival II [Objectives 1, 2, 3]
Rationale: The purpose of this strategy is to invoke more action surrounding the First Amendment. In
order to do this, we have decided to host a part two of our Freedom Food Festival. This festival will have
students read different news articles that show the importance of the First Amendment. The main goal of
this event is to discuss the importance of the First Amendment and how it shows up in students everyday
lives. The event will last approximately one hour and students will be asked to fill out an exit survey for
evaluation purposes before leaving the event.
- Tactic 1: Collaborate with PRSSA on event.
- Tactic 2: Post on PRSSA’s Instagram to promote the event.
- Tactic 3: Pass out stickers to promote campaign during the event.
- Tactic 4: Use campaign’s Instagram story to measure acceptance of the First Amendment
- Tactic 5: Have those in attendance fill out an exit survey that measures change in knowledge
and attitude towards the First Amendment.
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The first objective examines the level of awareness among JMU students regarding the First
Amendment. There was one question in our survey that addressed this objective: “Which of the following
rights are in the First Amendment?” Participants were asked to respond by selecting the five rights that
apply to the First Amendment from a list of 12 rights. Pretest results indicated that respondents, both male
and female, had a high awareness of the First Amendment. Males were reported to have a greater
awareness of the right to petition (N=112, 76.7%) than females (N=264, 73.9%). Males were found to
have a greater awareness of the right to assemble (N=127, 87.0%) than females (N=278, 77.9%).
Interestingly, females indicated to have more awareness of the right to free press (N=319, 89.4%) than
males (N=127, 88.4%). However, males were reported to have a greater awareness of the right to free
speech (N=142, 97.3%) than females (N=346, 96.9%). Lastly, males were found to have a higher
awareness of the right to religion (N=128, 87.7%) than females (N=295, 82.6%). Females also more
frequently answered incorrectly by selecting the right to bear arms as a First Amendment right (N=37,
10.4%) than males (N=11, 7.5%).
The posttest revealed that respondents had an overall increase in their awareness of the five rights
in the First Amendment. Respondents of the posttest were found to have a higher awareness of the right to
petition (N=71, 97.1%) than respondents of the pretest (N=389, 75.0%). Posttest respondents indicated a
greater awareness of the right to assemble (N=70, 95.9%) than pretest respondents (N=421, 81.1%).
Similarly, posttest respondents were found to have a higher awareness of the right to free press (N=68,
93.2) than pretest respondents (N=464, 89.4%). Posttest respondents also indicated they had more
awareness regarding the right to free speech (N=73, 100.0%) than pretest respondents (N=504, 97.1%).
Lastly, posttest respondents were reported to have more awareness of the right to religion (N=72, 98.6%)
than pretest respondents (N=437, 84.2%). Interestingly, fewer posttest respondents incorrectly selected
the right to bear arms (N=6, 8.2%) than pretest respondents (N=49, 9.2%).
Objective 2
In order to determine the results for the second objective, one question from the survey, “how
important is the First Amendment to you?”, was tested on SPSS to find out how respondents felt about the
First Amendment. Pretest results indicated that respondents, both male (M=4.61, SD=0.67) and female
(M=4.45, SD=0.74), already had favorable attitudes towards the First Amendment (1 - Strongly disagree,
5 - Strongly agree), which made achieving this objective difficult. Most respondents already indicated that
they had a thorough knowledge of the First Amendment, and that they thought it was important, so it was
a challenge convincing them through strategy implementation that the First Amendment is more
important than they initially perceived it to be. Likewise, the posttest results showed a slight increase in
favorable attitudes (M =4.67, SD =0.52), but this result was not statistically significant.
Objective 3
The third objective examines involvement in First Amendment activities among JMU students.
There were two statements in our survey that addressed this objective: "I think about the First
Amendment" and “I hear about the First Amendment," in which participants were asked to answer on a 5point Likert scale from very rarely to very often. According to our pretest and posttest results, students
who attended our event were slightly more likely to think about the First Amendment (M=2.64, SD=
1.11) than participants who responded in our pretest (M= 2.66, SD= .96), F(1, 591) = .03, p < 0.01.
According to our pretest and posttest results, students who attended our event were less likely to hear
about the First Amendment (M = 2.88, SD = 1.05) than pretest participants (M = 3.27, SD = 1.14), F (1,
591) = 7.87, p < 0.01.
Three questions also measured student inclination to engage in First Amendment activities on 5point Likert scales. When asked how comfortable they were engaging in conversation about the First
Amendment, participants originally reported a mean score of 3.56 (SD=1.10). The posttest found an
increase in the average score (M= 4.15 , SD= .90), F (1, 586) = 17.99, p < 0.001. When comparing the
proportions, the proportion of participants who were either somewhat comfortable or very comfortable
increased from pretest (N = 305, 58.7%) to posttest (N = 56, 82.3%) by 23.6%, X2 (4) = 19.62, p < 0.005.

Next, participants were asked how likely they were to attend an event about the First Amendment and the
average pretest score was 2.49 (SD= 1.15). The posttest found an increase in the original average to 3.52
(SD= 1.0), F (1, 585) = 49.09, p < 0.001. When comparing the proportions, the proportion of participants
who were either somewhat likely or very likely increased the pretest (N= 110, 21.2%) to posttest (N= 40,
59.7%) by 38.5%, X2 (4) = 51.31, p < 0.001. Our last question assessing involvement asked students to
rate how interesting learning about the First Amendment was to them. The pretest indicated that the
students were not very interested in learning about the First Amendment (M=2.71, SD= 1.02). The
posttest saw an increase in "very likely" and a significant decrease in "unlikely," to raise the average score
to 3.76 (SD= 1.08), F (1, 586) = 63.72, p < 0.001. When comparing the proportions, the proportion of
participants who were either very interested or extremely interested increased the pretest (N= 91, 17.5%)
to posttest (N= 49, 72%) by 54.5%, X2 (4) = 101.40, p < 0.001.
Social Media
Social media was another strategy that fell under all three of our objectives. We created an
Instagram account (@oneforallJMU), created 28 posts and gained 162 followers. Our posts gained an
average of 25 likes and a high of 41 likes. Of the five videos posted, we gained an average of 79 views
and a high of 103 views. We implemented three social media contests to gain followers and improve
engagement, requiring followers to like and tag other profiles. We had an average of 46 comments and a
high of 80 comments.
Our Instagram was used to measure First Amendment awareness among the JMU population
through Trivia Tuesday posts and Freedom Fridays. Freedom Fridays were implemented to test students'
knowledge about the First Amendment. At the beginning of the semester, respondents selected the right
answer regarding what the First Amendment protects 50% of the time (N=8). By the end of the semester,
respondents selected the right answer regarding what the First Amendment protects 68% of the time
(N=21). At the end of each Freedom Friday, we concluded with a sliding poll that asked "How important
is the First Amendment is to you?" The poll results were consistent with our pre- and posttest results, as
students already reported a high level of importance at the beginning of the semester. The average score
reported was 100% (13 of 14 participants). By the end of the semester, the average score reported was
100% (11 of 11 participants).
During our first Freedom Food Festival event, we took over the JMU Snapchat
(@jamesmadisonu) which has approximately 13,000 followers. Our Snapchat story included 19 snaps for
a total of three minutes. The story had a total of 19,000 views, 16 screenshots and a 60% completion rate.
For our second Freedom Food Festival event, we created an Instagram story asking respondents to report
on a sliding poll "How relevant is the First Amendment to you?" before and after the event. Before the
event, we had 60 respondents report an average of 82%. After the event, we had 32 respondents report
and average of 98%.

Conclusion
Our main goal when creating our campaign was to show how important the Five Freedoms of the First
Amendment are for JMU students. We used an idea from Elon University to help create a fun, engaging,
and informative event. Our focus for our events was to make them fun, yet a learning experience. To
follow through with our campaign and reach our primary audience and two secondary audiences on James
Madison University's campus, our account team successfully implemented 5 deliverables and 22 tactics.
Each one of our strategies were designed to create a valuable learning experience about the First
Amendment and raise awareness about its importance on a college campus.
Overall, the campaign achieved over 500 survey respondents, 162 followers on Instagram, over 70
participants between Freedom Food Festival 1 & 2, 113 views on the First Amendment Quad Quiz Video
on YouTube, received 6500 total individual social media impressions on our Instagram posts, and 19,000

total views and a 60% completion rate during our JMU snapchat takeover. 1 for All at JMU was able to
increase awareness about the Five Freedoms of the First Amendment and help students understand the
importance behind each freedom through major events, social media, and on-campus interviews.

Appendix C
Materials
Pre- and Post-Survey
●
●

●
●
●
●
●
●
●
●
●
●
●

Which communication channels do you use to learn about events on campus?
○ Email, social media, word of mouth, flyers, other (Select all that apply)
Which of the following rights are in the First Amendment?
○ Right to bear arms
○ Right to unreasonable searches
○ Right to protection of double jeopardy and punishment without due process of law
○ Right to a speedy trial
○ Right to a jury
○ Right to protection against cruel and unusual punishment
○ Right to protection from slander
○ Right to seize government
○ Right to a lawyer
○ Right to an education
○ Right to free speech
○ Right to assembly
○ Right to petition
○ Right to press
○ Right to religion
How often do you hear about the First Amendment?
○ Likert scale 1-5 from very little to very often
Please rate how important the First Amendment is to you:
Please rate how important freedom of speech is to you:
Please rate how important the freedom of religion is to you:
Please rate how important the freedom of the press is to you:
Please rate how important the freedom of assembly is to you:
Please rate how important the freedom of petition is to you:
○ Likert scale 1-5 from not important at all to very important
What is your attitude toward the First Amendment?
○ Likert scale 1-5 from Very Negative to Very Positive
How likely are you to attend an event about the First Amendment?
○ Likert scale from not likely at all to very likely
Is learning about the First Amendment interesting to you?
○ Yes, No, Unsure
How comfortable are you with engaging in conversation about the First Amendment?
○ Likert scale 1-5 from very uncomfortable to very comfortable
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Lose Your Rights at Freedom Food Festival
HARRISONBURG, Va. — A group of students have created an event that allows undergraduates to
experience life in America without their First Amendment freedoms. The event on Nov. 5 will include
food, drink and performances by student actors exemplifying a First Amendment free life. Fill your plate,
forget your rights.
This event is the first of its kind at James Madison University. Once attendees enter the Presidents Room
above D-Hall from 6p.m to 7:30p.m their First Amendment rights are gone.
The Freedom Food Festival will feature students in costume acting out different rights protected by the
First Amendment to demonstrate its significance. Police officers will round up protestors, a priest will
force religion on students and a dictator will rule the parody event.
The 1ForAll account team at Bluestone Communications, a JMU student-run PR firm, created the
Freedom Food Festival to increase awareness about the First Amendment at JMU.
“It’s important for young adults to understand the value of their constitutional rights,” explains Account
Executive Kaitlyn Harper. According to the Washington Times, three-fourths of college students could
not name all five freedoms of the First Amendment.
“There’s no better way to teach someone the value of their constitutional rights than to take them away.
The Freedom Food Festival teaches that lesson in a fun and interactive atmosphere.”
1ForAll is a national nonpartisan and nonprofit focused on free speech overseen by the Free Speech
Center at Middle Tennessee State University (MTSU). Bluestone Communications earned a grant from
MTSU to create an account team for 1ForAll.
The 1ForAll team has focused the semester on increasing JMU students’ awareness about the protected
First Amendment rights.
###

Bluestone Communications is a student-run public relations firm at James Madison University that offers
research, digital, media and strategic communications for all client projects. Bluestone Communications
prepares students to be educated and enlightened citizens by enhancing their hands-on education,
broadening their professional network and helping them excel their careers after graduation.

New Coverage Generated
Fill Your Plates, Forget Your Rights Event at JMU By MEGAN WILLIAMS Daily News-Record,
Nov 2, 2019
https://www.dnronline.com/news/harrisonburg/fill-your-plates-forget-your-rights-event-atjmu/article_9c94b5f8-6506-5b1b-9902-87aa264a110a.html
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Introduction

We are 1 For All, and nonprofit, nonpartisan
organization that works towards spreading
awareness of the First Amendment on
JMU- flag
10/14 college campuses.
photo

Instagram

#TriviaTuesday

It's #TriviaTuesday! Did you know that in
1948, the United Nations deemed speech as
a human right in the International
10/15 Declaration of Human Rights?

Instagram

#WisdomWednesday

Happy hump day! Here's a little motivation
from our own James Madison to get you
through the rest of the week: "The
advancement and diffusion of knowledge is
10/16 the only guardian of true liberty."

Instagram

#ThrowbackThursday

In 1969 in Brandenburg v. Ohio, the court
decided that free speech can be restricted if
the speaker strives to provoke an
10/17 “imminent” and “likely” violation of law.

Instagram

#FreedomFridays

Happy #FreedomFridays! Every Friday, we
will ask you a question about the First
Amendment to see how much you know
about your freedoms. 1. What year was the
First Amendment adopted? 2. Which of the
following is not protected under the First
10/18 Amendment? 3.

Instagram/ IG
Story

Follow Contest
Announcement

GIVEAWAY: Follow us, like this post and
tag a friend for a chance to win a $25 Visa
gift card! You have until Monday at 5pm.
10/18 Each tag is an entry! Good luck!!
canva video

Instagram

#MotivationMonday &
contest winner

Congratulations to ______ (@____) for
winning our $25 Visa gift card. She loves
the First Amendment because it allows her
to express her opinions and make a
10/21 difference. #MotivationMonday

Instagram

#TriviaTuesday

10/22

Instagram

#WisdomWednesday

"The freedom protected by the First
Amendment that means the most to me is
the freedom of speech. As a poet and social
justice advocate, my words and the power of
my voice means everything to me." -Jada
Melton, Junior SCOM and SOCI double
major, AAAD minor. Clubs are Women of
Color, Creative Passions Coalition, Black
Student Alliance, The Good Girl Movement.
She is a DEEP Impact Diversity Educator.
@woc_jmu, @cpcatjmu, @jmu_bsa,
10/23 @goodgirlstakejmu, @jmu_deepimpact

Instagram

#ThrowbackThursday

New York Times Co. v. United States,
1971: This landmark Supreme Court case
made it possible for The New York Times
and Washington Post newspapers to publish
the contents of the Pentagon Papers without
10/24 risk of government censorship.

Instagram

Take photo
from their
insta

#FreedomFridays

Happy #FreedomFridays! 1. How many
rights are protected by the First
Amendment? 2. Which of the following are
NOT protected by the Freedom of Speech?
Obsenity, Fighting Words, Both, Neither 3.
Which of the following is true about
religious holidays in the classroom?
Teachers can celebrate their own religious
holidays, Teachers can teach about religious
holidays, Specific religious symbols can
stay in the classroom longterm, Concerts can
perform religious-heavy music around the
given holiday 4. Can you be guilty by
association? No, even if the group has plans
to break the law...Yes, you are in a group
with them..No, unless the group planned on
breaking the law...Yes, even if you
10/25 inexplicity helped them

Video teaser

Thanks to everyone who came out and
participated in our video! Jemmie really
loved talking to everyone. Here is a little
10/28 teaser for what's to come! Stay tuned...

#MotivationMonday

GIVEAWAY: Follow us, like this post and
tag a friend for a chance to win a $25 Visa
gift card! You have until Monday at 5pm.
10/28 Each tag is an entry! Good luck!!

(canva slide) Instagram

#TriviaTuesday

It's #TriviaTuesday! Did you know that
speech was first written down as a freedom
10/29 when the Magna Carta was signed in 1215?

Instagram

#WisdomWednesday

10/30 quote from Amanda as PRSSA president?

Instagram/ IG
Story

(pic from her
insta)
Instagram

#ThrowbackThursday

Happy Halloween! Here is a
#ThrowbackThursday to one of Dolley
Madison's famous parties at the White
10/31 House. Stay safe this weekend!

Video

It's finally here! We hope you enjoy this as
much as Jemmie enjoyed talking to
11/1 everyone about the First Amendment!

#FreedomFridays

Congratulations to ______ (@____) for
winning our $25 Visa gift card. She loves
the First Amendment because it allows her
to express her opinions and make a
11/1 difference. #FreedomFridays

Instagram

Instagram

steal a pic
from their
insta

Instagram

Instagram Post Examples

1 FOR ALL – CAMPUS QUIZ VIDEO
https://www.youtube.com/watch?v=cQbo5ff5c0U

Freedom Food Festival PowerPoint

Freedom Food Festival Pictures & Video

Freedom Food Festival Video
https://www.youtube.com/watch?v=jM7ddy0iUWg

Freedom Food Festival II Powerpoint

Picture

